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Stephen (00:00): 

Okay, let's do a quick review because we're getting to the end of this module and I am so excited for you 
to get your hands dirty and start applying all of this. And maybe you already have, and now this is just 
the last video to kind of round it out. Maybe you've already built your content blueprint. If you have, 
nice job. Maybe you've gone through the top siphoning opportunities, and you've done some research 
and you've found the best podcast. You've found the best blogs and maybe you found two or three 
people to teach alongside with, to do webinar. If you have, congratulations, nice job. Maybe you've 
already prepped your door opening email, to reach out to the siphoning opportunities to introduce 
yourself. Awesome. If you've been making progress like that, congratulations. If you are going through 
the videos in the linear way, and this is your last one to check off the list and then you're going to start 
tearing through it, congratulations too. 

Stephen (00:51): 

This is fantastic progress. Let's take a quick review of the content blueprint, because I'm going to show 
you how it ties into the one sheet. The one sheet, think of it as kind of like one sheet of paper that add a 
glance for somebody who doesn't know you at all, and they want to get a quick introduction to who you 
are as a professional. And can you add value to their audience? The one sheet answers that question. It 
is literally one sheet. I'm going to show that to you, and I'm going to highlight a couple of the very 
important areas and then link them back into the content blueprint. Let's take a quick look at that right 
now. I'm going to show you one of our client’s one sheet. Her name is Erin Bradley. You may remember 
Erin from the build your list module, as part of the fast eight.  

Stephen (01:45): 

Now I'm going to show you her one sheet. Strategically, even though this is the Predictive ROI content 
blueprint, when we take a look at this, let me change it to green here. When we take a look at the three 
core strategies of grow audience, nurture leads and increase sales, those three strategies, you'll see that 
on Erin’s one sheet right now. Let's flip to Erin's one sheet. Aside from name and maybe like a subtitle 
here, we're talking about speaker trainer and so forth, the key area of focus. It’s super important to 
highlight the key area of focus so that it’s very easy for the person who is vetting you, for them to be 
able to see your key area of focus. Let me erase that, get rid of that. Then the next stage is, has been 
featured in and then listing some other shows or media opportunities. These are great credibility 
indicators that they're not going to be your first interview. You want to include all of those.  

Stephen (02:58): 

If you're guesting on some smaller shows to get started, it doesn't matter. You want to continue to 
update your one sheet as you grow in your audience and recognition and all of that, fine. Start 
somewhere. It's fine. It's no problem. Don't let that little voice start talking in your head, the imposter 
syndrome, and start hearing things that aren't real. Featured in, then list those there. Then quick about, 
so think of that as sort of your bio, if you will, just real quick, obviously that's very short bio. Then move 
into a suggested introduction, so this is, hey, Mr. Ms. Host, this is how I like to be introduced. Please 
know that the host is going to take that and say, nah, I'm either going to use or, eh, I'm going to use that 
as maybe mix it in to how I'm going to introduce you, or I'm not going to use it at all. Just realize that it's 
up to the host and their discretion of how they're going to use it and, or not use it. Then down here, 
here's some questions that you might want to consider asking. This is a really, really good opportunity 
for them to look at those questions and then be able to quickly discern, could you be helpful in front of 
their audience. Just by priming the pump with a few questions, they're going to be able to know your 
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area of subject expertise. Does it align with the business challenges and issues that their audience 
members have? That's why you want to include those. Then lastly, not lastly, I shouldn't say that, topics 
to discuss.  

Stephen (04:52): 

If you were to look at Erin Bradley's content blueprint, these three are her core strategies. How we've 
got grow audience, nurture leads, increased sales, Erin's got planning, biz dev, and scaling. That's one, 
two and three for her. That's where you want to include your core strategies right there. Then aside 
from sort of the typical contact information, ways to contact, you want to include a couple pieces here 
of social proof, a couple of pieces of good feedback and so forth to really round out the one sheet. 
That's a quick run through of the one sheet and the key ingredients of the one sheet and how important 
they are. The key ingredients of the one sheet because they are important. That's what I meant to say. 
And we've seen thousands and thousands, literally thousands and thousands of one sheets here at 
Predictive ROI over the last almost six years or more now, of people wanting to guest on the Onward 
Nation podcast. 

Stephen (05:56): 

That has given the Predictive ROI team a great sampling of some really amazing ones and some not so 
awesome ones, and then a lot in the middle. We pulled out some of the best practices when we decided 
to start creating one sheets on behalf of our clients. I'm hopeful that this is going to be a great guide for 
you too, as you build your own one sheet. That wraps up this module. I look forward to hearing your 
progress. 

 


