Stephen (00:00):

Okay. So now that we've gone through the registration page and provided you with the click funnels
template, and hopefully you got your hands dirty, downloaded it, got it into your click funnels account,
or created something that looks like that. If you're using a different type of website builder, and that's
fine, it doesn't have to be ClickFunnels. | should have mentioned that before, but it doesn't have to be
ClickFunnels, but that is a proven layout that as far as converting a high percentage of traffic. Okay. Now
what happens when somebody registers? What should you then provide them downstream from the
registration to ensure that one, they know the registration has been confirmed and they're set, and then
also, provides them with a steady, | don't want to say steady stream, but the right cadence of reminders
to actually show up and to show up on time and to give them the link multiple times in order for them to
have it right at their fingertips, as far as what they need in order to be able to show up for your weekly Q
and A.

Stephen (01:09):

I'm going to share my screen here and I'm going to step through the actual emails that we use for both
registration confirmation, as well as what we call the show up sequence, the emails of, or essentially,
the reminder emails at the right intervals and so forth, all of which can also be downloaded as templates
this module. You have complete access to that content. It's the exact same content that we use here at
Predictive. So feel free to edit it, obviously for your own content in your own topic and so forth, but we
want to give you the exact framework that we use to save you some time. I'm going to share my screen
here quick. And then, | shouldn't say quick, because this will take us a few minutes to step through it. So
| want to share a few notes here, these are what is highlighted.

Stephen (01:57):

These are the notes that I'm typically writing to a member of our team as Megan is getting ready to
gueue things up into this sequence after registration occurs. I'm highlighting a couple of things that |
think are going to be important. So for example, I'm always highlighting please note when somebody
registers, tag them in Infusionsoft, so they don't receive registration promos. We don't want to continue
sending promotional emails, which I'm going to share with you in the next video. | don't want to
continue sending promotional videos to somebody who is already registered. Right. Because that can
get annoying. Geez. Why are you continuing to promote this workshop? Or excuse me, this weekly Q
and A, I've already registered for you. Don't need to tell me multiple times.

Stephen (02:49):

Also it creates sometimes a little bit of paranoia of, oh gosh, | thought | registered for it. Did | get in? You
don't, obviously, want to create that type of situation with your audience. Okay. This is the series of
reminder emails. The first one is the registration confirmation. The schedule is immediately following
registration and then the subject line is registration confirmation. Very simple message. Hi, first name.
So hi Sara or hi Jack. This email confirms your spot’s secure for How to Fill Your Sales Pipeline that Erik
and | are hosting on X date. Here are the details. And then we put the details in that nice, neat little box
so that they have, and you can see that this was one of our early on, but then we followed the exact
same template.

Stephen (03:37):

We made some earlier tweaks and then put this right into practice. This was the initial part of the beta
and it has served us really well through the entire beta test. And now that we're out of beta, we
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continue to use it because it works extremely well. The center of the box is, this piece here, are all of the
logistics and then a very simple close onward with gusto Stephen. So that is the registration
confirmation email. Very simple. Okay. Super straightforward.

Stephen (04:19):

And the key piece here is, yes, it's the logistics. Absolutely. But access details, click here. And the click
here when somebody clicks here, that's what takes them to the zoom link for that session. Okay. So
that's what that link is for. After they've received that immediately upon registration, then they go into
our show up sequence. They're going to get several different reminders and we're going to step through
all of them right now. This first one is 48 hours and then schedule Monday before the session. Meaning,
we always have our sessions on Wednesdays. And so two days before that is obviously Monday. So if
you're supposed Thursday, then you'd want to send this on Tuesday. So whatever 48 hours is before
your session, that's how it would get timed and then subject line, this is in your calendar, right?

Stephen (05:15):

It gives us a chance to ask them to make sure that this is indeed in their calendar. And if not, then they
can please add it. And then very similar to what you saw in the confirmation email previously. Erik and |
are hosting this, these are the details to put into your calendar. We're providing that link again to make
it super easy to have right at their fingertips. And then Erik and | look forward to seeing you. This is what
we send 48 hours before the weekly Q and A only to registrants. Now we're going to send this as a 24
hour reminder and it's the Tuesday before the session. So again, our sessions are always on
Wednesdays, so we're sending this on Tuesday and then the subject line, our meeting tomorrow.

Stephen (06:06):

Then we let them know that Erik and | had just finished putting the final touches on the content that
we're going to be sharing tomorrow. Awesome. And then we look forward to our time with you, same
logistical details, same link. So now this is the third time that they have received the link. Because again,
we want to make it super simple that when it comes time to actually dive into the session, we don't
want anybody think, oh, you know what? I'm not going to show up, because | don't even know where
the link is. We're going to provide the link multiple times so it's super, super easy to be able to find it.
Okay. So that's the 24 hour reminder. Then we also send a 60 minute reminder and then we send that
Wednesday morning at 11 o'clock central, because again, the session is a 12 o'clock central and then it
starts in just 60 minutes.

Stephen (07:04):

So this is kind of a final reminder. It's almost time for our session. Get those last few emails sent. And
then here are the logistical details again. And here again is the link. Erik and | look forward to seeing you,
virtually at least, in the upcoming session. That is the 60 minute reminder and yes, there is one more
reminder and we send that this is the live reminder. We send that out when we are actually live. When
on Wednesday at 12:00 PM, so at 12 o'clock noon central, this is when this email is sent and hits their
inbox. Hi, Sara or hi, Jack. Erik and | are now live. Here's the link yet again, we look forward to seeing you
there. What's interesting about all of these emails is they’re another touchpoint. They are another way
to sometimes start a conversation.

Stephen (08:01):
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Sometimes like if somebody has something that came up, like an emergency or schedule conflict or
whatever, something that's not anticipated, | will actually receive apologies, you know, replies to the
we're live, that final email. Gee, Steven, I'm so very sorry | couldn't join you and Erik today because of
such and such. So it's really interesting. We know that people are paying attention to the reminders and,
it's really, really helpful as far as ensuring that people show up on time, that they have the logistics that
they need, that we reduce any sort of stress. Oh gosh, where's the link? We're just keeping it right in
their inbox and making it super, super simple. That's the registration confirmation. And then that's the
show up sequence. In the next video, we're going to walk through the promotional emails and then
there's going to be a series of videos all about the LinkedIn work. So I'm super excited about that to take
you behind the curtain of what we've been doing on LinkedIn to really drive attendance. It's been
awesome, really pretty phenomenal. I'll share that with you in the future videos, but that's the
confirmation emails and hopefully that was helpful. I'll see you back in the next email, or the next email,
the next video.
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