Stephen (00:00):

Okay, let's continue getting our hands dirty by digging into the actual registration page for your weekly
Q and A. And as | showed you in the data in the first week, we did not have a registration page. It was
essentially me sending out an email, maybe two, that was super informal and very casual. It was, hey,
Erik and | are going to be here on this zoom link at Friday at 10 o'clock in the morning. And if you can
make it, we'd love to have you. Maybe we'll have five people, maybe we'll have a hundred. It was very,
very casual in the way that we promoted that first session. And so then after two people attended and
we had a great session, | don't mean to take anything away from that. It was awesome.

Stephen (00:46):

So we came out of that session and Erik and | were like thinking to ourselves in our debrief, that was a
ton of fun. And we should keep doing that because that was just great, being able to walk alongside
people in our community, be able to answer questions. So there's no doubt we are on fire with the
strategy. Absolutely. Then we also thought, Hmm, | think if we formalize the registration process, we can
make it easier for people to come. And for people to, you know, remember the day, the time we could
automatically add it to the calendar. There's a litany of automation stuff that can be done. We wanted
to make sure that we did that properly, and we would in order to be helpful. And that's what | want to
share with you is the actual registration page that we use during the beta.

Stephen (01:38):

And we still use today. It's an asset that you can download in this module. The actual click funnels
template we're making available to you, take it and import it into your click funnels account. | hope it
saves you a whole bunch of time because this has been properly tested and vetted. It works awesome.
Okay. So, I'm going to share my screen here and I'll walk through a couple of the key elements, and then
you'll be off and running by creating your own. First, you’ll recall back in, | think it was maybe video
number two, when we were talking about selecting your topic, one of the biggest business challenges
and issues that agency owners, coaches, and consultants deal with on a consistent basis is the lack of
right fit prospects and a steady stream of right fit prospects into their pipeline.

Stephen (02:34):

That's why we decided to call or title our weekly Q and A Fill Your Sales Pipeline Q and A. You can see
that it's every Wednesday. The time is always the same, Wednesday at one o'clock 12 noon central.
Then the date, the only thing we change on this landing page or registration page is the actual date.
December 16th, this is the one that we're looking at now. The previous one read, what was it?
December 9th. Okay. So the 60-minutes open mic session that remains the same, the form, we're asking
for first name and email address, that remains the same week to week. The video that | have dropped in
here, that | recorded. And then Katherine on my team added it to this landing page. So you'll be able to
add the same thing using this template. | just recorded like a 90 second video to provide an overview of
what the Q and A was about and why somebody should come. In fact, let me just type, or there we go.
Let's see. Okay. So we're going to, oops, there we go. Just disappeared for a second. So you can find this,
the live version of this, at predictiveroi.com/pipeline-1 so that's where you can find the live version of
this. You'll see that it's going to look very, very similar to what we're looking at right now. Then, we have
a box here for host and special guest, so we're not having a special guest this week. It's Erik and myself
over on the right hand side. We see 60 minute open mic Q and A, and again, reaffirming the date. Then
down below, there's four columns here. What we're going to cover during this open mic Q and A.
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Stephen (04:26):

From left to right, stop trying to wing it, think differently to scale your pipeline, make progressive
decisions, plant your flag of authority. When you think of the key business challenge for your audience,
going back to the topic that you selected, what are the four kind of components that you could teach?
What are the four, maybe pillars or topic areas using one of Erik's words. He loves the pillar content or
the pillar strategy around a business or that's supporting the business. So what are like four things or
four tenants, if you will, around that issue where you could really add some value. All right. Then we
include some Q and As, or excuse me, FAQs is what | meant to say. And then down at the bottom, we
have our privacy policy and so forth.

Stephen (05:17):

The registration page is pretty straightforward. It converts at a very high percentage when we've looked
at and built registration pages like this before. Although, candidly, | need to grab the data for this one, as
far as conversion rate of traffic into registrations. But my assumption is, it's performing just like other
ones that we've designed that are similar to this, which means about 70 to 80% of the people who come
to this registration page will then take action and register for it. Okay. So again, want to make this as
tactical and as easy for you to get your hands dirty as possible.

Stephen (05:56):

We've included the click funnels template in this module. You can download it and import it right into
your click funnels account and be off and running. Okay. And if you want to see the live version again as
predictive roi.com/pipeline hyphen one. So predictive roi.com/pipeline hyphen one. Okay. | hope you
found that helpful look forward to seeing you back for the next video.
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