Stephen (00:00):

Hi, and welcome back. Let's dive into email number two in the six part email series. That is the new lead
sequence. You know, back in the day when | was in the United States air force, | spent my days working
inside nuclear missile silos as part of a maintenance team. The work was, was fun, which might sound
kind of odd working inside nuclear missile silos. The work was fun. The work was tough and really forced
some quick thinking. Most days were like a hundred percent pure adrenaline, but why that's relevant for
this conversation is because before we went out to a missile silo and sometimes those two to three silos
in a day, you know, we always wanted to pack the right gear pack, the right equipment, pack the right
stuff so that when we are out there with our security team and all of that, we had everything that we
needed in order to get the job done and get home.

Stephen (01:04):

That involved some recon that involved some intelligence gathering that involved, you know, trying to
monitor whatever systems we could monitor from base in order to make sure that when we packed up
and dispatched that we had everything that we needed, the right crew, the right team, the right stuff,
the right, whatever. This next email in the new lead sequence is kind of like that. It's kind of your
opportunity to collect some intel to do a little bit of recon on the people or person that just downloaded
the screaming cool value exchange in a very subtle non-obtrusive obtrusive way. Okay. So this is not
something that is going to make anybody feel like you're gathering personal or sensitive data, but it is
going to give you an opportunity to just learn a little bit more in a subtle way about your audience and
then how you can then change and adapt over time, how you can be even better as | mentioned in the
first video.

Stephen (02:12):

Let me show you email number two. It is short, sweet to the point but it will help you learn more about
your audience going forward. All right. So that you can always be prepared and be in the right spot. Let’s
call this spear again. It's the first version is a different variation of spear. This is the first of two spears in
the entire NLS. So remember spear stands for specific purpose, expecting a response and very simply,
the subject line. Oops. | skipped over, | shouldn't skip over. Let's talk about that. The distribution date is
one day after the opt-in.

Stephen (02:58):

So opted in on a Wednesday, they would be getting this the very next day on Thursday. If they opted in
on a Saturday, they would get this then on Sunday. It's just set up into your autoresponder to be plus
next day from whenever they opted in for the thing. Subject line is that person's first name. So again,
going back to something that we covered in the build the list, the other fast eight that we've been
referring back and forth to, | guess, in this piece in new lead sequence is the fact that collecting the first
name when somebody signs up is super important so that you can make it more personable, as opposed
to, you know, something generic, right. That you can actually use that person's first name.

Stephen (03:47):

So that's what you should use as a subject line. And then whatever kind of fits your voice, whatever, if
welcome aboard, if it's something else good day or what, whatever that might be, maybe have a catch
phrase. You know, | like to use onward with Gusto in every one of our closes. So if you have something
that you like to use as a way to like greet somebody into your community, then use that. And then very
simply a question. How would you describe the clients you typically work with? So this is an opportunity
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for us here at Predictive to learn a little bit more about the people who are coming onto our list so that
we can better understand some of the business challenges that they might be experiencing in their day
to day, so that we can start to create content around that.

Stephen (04:37):

So a very simple question, and maybe you want to use the question exactly as it's written here because,
it feels just fine for your target audience. And then lastly, | close with the onward with Gusto and just my
first name, | do not include my formal email signature with my title and the business name and, and all
of that. So I'm, I'm airing on the side of informality on purpose because just trying to get to know the
person who just stepped into our community. Okay. So that is the first version of spear in the new lead
sequence. Email number six is also spear. And we'll cover that here in just a little bit. But that is email
number two, pretty simple. Okay. So copy paste. And let's keep moving to now email number three, and
you'll notice email number three, four, and five, similar structure, all high benefit videos, which we'll get
to right now.
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